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Results at -
a glance

EBITDAF

-

FY17 $333m

Down
83%

m

due to generation
revaluations
FY17 $119m
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Operating cashflow
FY17 $249m

B

FY18 total dividend

6.3

FY17 16.6c
Imputation 80%
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Total generation

supports volatile market

Brand revitalised
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Excellence in execution on foundational investment
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distribution platform.

billing platform servicing

EOL & Genesis brands. centre delivering

Genesis now servicing § 100,000+ EOL customerdl| °Perational

around 60,000 LPG
customers.

successfully migrated.

integrated operations

efficiencies, digital
interactions up 46%.
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Earnings growth
T EBITDAF growth of 8%nd continuedgrowth in FY18 dividends at a 6.9% net yield

EBITDAF DIVIDEND CENTS PER SHAREYOUT HISTORY
Lo 2
$ MILLIONS mmm Dividends (CPS)=% of Free Cash Flow
16.0 16.4 16.6 16-9
||||| ||||| ||||| ||||| ““\ 1&0
FY14 FY15 FY16 FY17 FY18 FY14 FY15 FY16 FY17 FY18

— -
Average of 4% growth per annum since Full year dividend of 16.9 cps declared (up 1.8%),

FY2014

80% imputation, representing a 6.9% net yield. Df

offer remains in place with 2.5% discount.

1. Net yield based on closing share price as at 29 June 2018, $2.44.
2. Free cash flow represents EBITDAF less tax paid, net interest and stay in business capital expengi
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Brand performance

T afocus on brand and loyalty initiatives is shifting perceptions and reducing churn versus market

BRAND METRIC

=school-gen

RESIDENTIAL ELECTRICITY CHURN (EXCL EOL, ROLLING 3 MONTH)

Genesis Genesis Genesis vs

Moy 17 Mav 18 C it 279% Genesis === Market (excl Genesis)
ay ay ompetitors
} _ 25%
First to market with new technology 14% 29% +14 ppt
23%
Puts people in control of their energy use 15% 23% +11 ppt 21%
Market leader 21% 33% +15 ppt 19%
17%
Knows you and understands what you 60% 67% +8 ppt 150
need T T e s e - - - -
SOURCE: Campaign Tracking, The Purpose Business § 8 5 5 % S 5 2 % 8 3 ¢ 5 8 5 & > 5
paig g, p S5 LS < s » 7 o O =z Ao » L s < s 5
CORPORATE REPUTATION RANKINGS GENESIS NPS AND PROMOTER SCORE
bSs %SIElIYRQA Hamy | M NI Y] SRS SPINEE —dIiK ook @ Roling
40% +5 ppt
Genesis vs o
2017 2018 . 30%
Competitors 25%
\ 20%
\ 15% +10 ppt
U SOUMRERINTON o0 1 1 10%
5%
Reptl'ak 13h 5th 1st % ~ N ~  © ©
S 5% 5 9 95 5 5 09 3 8 2 3 3
= S = 2 3 > 0 c o 0 L 4 <
5 5 2 8 6 2 & 8§ ¢ & & & 3
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Product innovation

T providing knowledge and insight to customers to help them manage their bills

> 280,000

Power Shouts
redeemed

> 100,000

Total unique users for
My Account/Energy 1Q

O 1 onpe
Customers linked to Fly
Buys, >150,000

FLYBUY CHURN IMPACT (EXCL EOL)

mmm Fly Buys Customer Churn

Non Fly Buys Customer Churn
30% y BUy

25%

20%

15%

10%

5%

0%
Churn at July17 12 Mth Avg Customer Churn

1. Power Shouts redeemed from March to August 2018
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Churn at June 18
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DAILY ENERGY IQ USERS / NEW USERS SINCE LAUNCH (MAY 2018)

25 000 mmm Daily Unique IQ Users (LHS) === New Energy IQ Users (RHS) 40.000
System migration/outage 35,000
2
0,000 \ / 30,000
\ /ll
15,000 [T 25,000
el 20,000
10,000 LT 15,000
5,000 10,000
5,000
0 0
ORI I NI SR SR O S S O I R
N ) N N ; ) ; >
'\9'@ «',\'@ qy@ o,»'@ A A A A

DUAL FUEL CUSTOMER GROWTH (UP 5%) AND CHURN (ROLLING 3 MONTH)

mmm Dual Fuel Customers (LHS) === Single Fuel Churn e== Multi-fuel Churn
112,000 30%
110,000 — 25%
20%
108,000
15%
106,000
10%
104,000 I I I I 5%
102,000 0%
5% 3 05 505 % 3 3 %8 3 3
S o o 6 = o c o L i < c
~ 2 & o 2 &4 S ¢ & 2 & 3




Customer service efficiency

T digital transformation gaining momentum, focus on customer service and efficiency

100,000 + N C 5:3

EOL customers migrated onto 1.3m total digital self

DSy SaAaQ aAy3dt SserveAntefactioghs

@mo 23 80%mwmn L

$1m reduction in bad $1.3m field services
debt expense costs recovered

CALL CENTRE SERVICE METRICS (GENESIS & EOL)

80% mFY17 mFY18

17 ppt improvement

60%

40%

6 ppt improvement
20% \

.

Abandonment

Grade of Service
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CUSTOMER INTERACTIONS

m Phone = Email Digital

FY16

ut 2 N

LJ

FY18 49%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

DIGITAL INTERACTION BREAKDOWN

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

FY16

14%

FY17

19%

FY18

21%

m Web & App Self Serve 1 Credit Extension Self Ser eBottle Order Self Serve
m Credit Card Self Serve m Chat Bot




B2B growth

T building momentum with stable netbackvhile growing electricity volumes 19% and gas volumes 6%

Gas Volume (TJ)

C&l ELECTRICITY SME ELECTRICITY
mmm Electricity Volume == Electricity Netback o o
2000 $90 mmm Electricity Volume == Electricity Netback
PR 1,811 _ 2,000 $110
< <
(% = (% $104.55
:: 1,500 $85 'g :; 1,500 ' $105 'g
1,154
E § E 1,096 1,081 %
£ 1,000 $80 £ 1,000 $100
> & > &
£ 9 S £
= 3] = 9]
© 500 $75 =2 5 500 $95 =
Q @
“ m
- $70 - $90
FY16 FY17 FY18 FY16 FY17 FY18
C&l GAS SME GAS
e Gas Volume Gas Netback e Gas Volume Gas Netback
3,400 3362 $10
3,350 $9 1,460 1,446 $12
$7.21 8
3,300 $7.21 8~ o 1440 $9.02 $10
$7 = $8.51 =
Q C 1,420
3,250 36 & o $8 9
3,203 ~ = 1,396 &
3,200 $5 5 5 1400 56 2
3,143 Q
3,150 2 > 1,380 1,365 S
©
3,100 zz = & 1,360 $ 2
3,050 $1 1,340 $2
3,000 $- 1,320
FY16 FY17 FY18 FY16 FY17 FY18
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Value through integration

T integrated Kupe position driving value through Wholesale flexibility and LPG Customer growth potential

KUPE PRODUCTION (GENESIS SPIRRE, NEW ZEALAND LPG SUPPLY/DEMAND (BY CALENDAR YEAR)

mGas = Oil mLPG e Demand mmmmm Export
18 s Supply . |mport
e e o o Linear (Supply Decline) e o o o Linear (Demand Increase)
16 250
14 =
< 150
12 =
© 10 % o000 [N N W WY eoeo0eoe eoeo0o0e *_5%pa
- g 50
o g )
[
6 S 50
: g ecocoe XXX eecoe XXX *+6% pa
2 @ -150
0
FY14 FY15 FY16 FY17 FY18 -250 * Average annual supply/demand decline/increase since 2014
SOURCE: LPGA
GENESIS CUSTOMER LPG DEMAND MASS MARKET LPG CUSTOMERS & CHURN
50 Kupe PG Dual Fuel PG Only
- Ku
Post-migration LPG Only Churn e===Post-migration LPG Dual Fuel Churn
45 == Supply 40,000 9 Y 9 25%
£ 40 £ 35,000
0,
8 35 — E 30,000 20% £
— - Z
§ 30 —_— s 25,000 15% S
- 25 £ 20,000 >
3 S 10% £
& 20 % 15,000 0
S S =}
3 15 O 10,000 .
= U >%
10 & 5,000
-
5 - 0%
o I .

FY14 FY15 FY16

FY17 FY18
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Coal
phased out
in normal
conditions by

Generation flexibility 2075

T flexible assets and fuels portfolio delivers value in volatile hydro conditions

7 1 O 5 GWh 9 2 An NEW ZEALAND HYDRO CONDITIONS
’ rb p NEn: Normal Storage Band ——National Storage as % of Average

. 15
Generation up 11% to Average price received for ¢ .
support volatile market generation (GWAP) S .
3 f I 88 0 gg“ PY 2NN EQ 02y RAGA?
/ n S only 1/3¢9 of year
— < 0.9
o TUEs > 70
An integrated portfolio of Rankine demand g 07
means flexibility and security coming from market 0.5 i
GENERATION BY FUEL TYPE (GWh) RANKINE UNIT DEMAND (MONTHLY GWh)
5 000 Coal ==—=Gas = Renewable m Genesis Retail & Huntly Outage SuppmrOther Retailers / Spot CustomemsSwaptions

. 400
4,000 350
300
3,000 \ V0’< - 250
= 200
2,000 /\/ ® 150
1,000 100
50

0 0 N~ N~ N~ ~ N~ N~ [e6} 0 foe) [ee]

FY10 FY1l FY12 FY13 FYl4 FY15 FY16 FY17 FY18 ; T T T T 5 T3 < T

5 2 8 & 2 8 S ¢ & 3
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FY18 financial highlights

T EBITDAF up 8%, investment in operating and capital expenditure up, free cash flow up 1%, net debt down $29

FINANCIAL HIGHLIGHTS

$ MILLIONS mFY1l7 w®mFY18
1,212 1,183
361
333 331
284 305
249
182 184 166 170
119
74 80
58 47
=, . m
EBITDAF NPAT? Underlying EarningsOperating Costs Operating Cashflow Free Cash Flow Capital Expenditure  Dividend Net Debt'
+ 8% - 83% -22% + 7% + 33% + 1% + 71% + 2% -2%

1. Net Debt is shown on a separate scale to other financial comparisons
2. Impacted by $100.3m neoash fair value asset adjustments on Huntly Rankine units, FY18 $48.8m decrease against a FY17i$51.5m ga
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Underlying earnings

T investing in foundation systems and growth

UNDERLYING EARNINGS BRIDGE

$ MILLIONS [ Favourable I Unfavourable

|
|
5
4
FY17 Underlying Earnings Brand and marketing Staff investment Other movementg FY18 Underlying Earnings

investment

Change in underlying earningflects investment in growth and additional

depreciation, depletion and amortisation (DDA)

1. Approximately half is one off investment in the brand refresh
2. Primarily sales teams and technology support
3. Net acquisitions and other EBITDAF movements, additional depreciation from asset revaluations and shorter life assefsrislmgyténvestment and associated tax impacts
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FY18 EBITDAF waterfall

T EBITDAF growth of 8% driven by record Kupe gas production, strong thermal generatioacapudsitions

FY18 vs FY17 EBITDAF " Favourable® Unfavourable

$ MILLIONS
L
B - T ==
13 2 12
32
364
333
FY17 EBITDAF  Acquisitions FY18 Baseline Customer Wholesale Kupe Corporate FY18 EBITDAF
EBITDAF
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Segment EBITDAF

T stable performance in Customer and Wholesale, strong Kupe outcome

CUSTOMERBITDAF FY17 TO FY18 [ Favourable M Unfavourable

I I
13
9
110 110

FY17 EBITDAF One-Off¢  LPG acquisition Volumes FY18 Baseline Margin Investmentin  Volumes (ICP FY18 EBITDAF

(temperature EBITDAF expansion growth opex driven)
driven)
WHOLESALEBITDAF FY17 TO FY18 KUPEEBITDAF FY17 TO FY18
_4 I * _3 1
]
— 6 7_
4
178 19
84
FY17 EBITDAF Generation Lower Tekapo  Tekapo Operating costs Emissiong FY18 EBITDAF FY17 EBITDAF Acquisition  Higher volume Crown royalty FY17 M&A costs  Other FY18 EBITDAF
margin volumes insurance and prices refund

1. Oneoffsincludes FY17 and FY18 related items and $3m ebffmevestment in brand refresh
2. Based on increased carbon prices and change to ETS
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Operating expenses

T up 7%, following acquisitions and investment in growth

OPERATING EXPENSES OPERATING EXPENSE BRIDGE
$ MILLIONS $ MILLIONS [ Favourable M Unfavourable
N Y s
B s ; 5
l

11 305

FY14 FY15 FY16 FY17 FY18 FY17 LPG ~ Brand Staff Fyl7 ~~ Other FY18
operatlng aCQUISIIIOH investment investment Transaction movements operatlng
expenses costs expenses

$12 million of additional investment to support
growth, largely in brand, and sales and technolog
staff costs

Reflects acquisitions and investment in

growth, as per previous guidance

w

M® hLISNI GAy3 O2aia NBFTSNE (2 a20KSNJ 2LISNI GAy3 SELSyasSa yR SyLf 2888 6SySTalaso
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Cash flow

T operating cash flow up 33% arfdee cash flow up $2m

OPERATINGASH FLOW FREEASH FLOW

$ MILLIONS $ MILLIONS
FY14 FY15 FY16 FY17 FY18 FY14 FY15 FY16 FY17 FY18

Free cash flow has increased $2m on FY

Higher operating cash flow reflects grow
reflecting higher EBITDAF offset by highe

interest expense and stay in business capi

in EBITDAF, and timing differences in
working capital.

1. Free cash flow represents EBITDAF less tax paid, net interest and stay in business
capital expenditure. This is a change in methodology from FY17 with tax paid
replacing an adjusted tax calculation. All historical information has been restated to

the new measure. 18
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Capital expenditure

T increase rdélects a year of investment in integration of LPG operations and platform investment in Customer

CAPITAL EXPENDITURE _ _ _
A Stay in business capex (SIB) includes ($51m, FY18

guidance issued was $8Dm):
I TekapoG3 refurbishment, EOL billing migration,
Tuaigenerator refurbishmentsfokaanuJ4
turbine maintenanceRangipdire protection

82 80
" 47 upgrade, and other generation asset useful life
— 40 ] extensions and Kupe
S A Other capex includes ($26m):

$ MILLIONS

Il LPG integration costs, the Local Energy Project,
Technology and Digital development projects; and
|| Early exit of third party LPG distribution contract

FY14 FY15 FY16 FY17 FY18 . .
related capex i.e. trucks, cylinders and depots
m Wholesale Customer LPG Operations
Kupe m Technology & Digital= Corporate

A Corporate capex includes the-fiut for the newKenehi
regional operations office in Hamilton, $3.6m, where
cm:> 2F DSySaraQ aidlr¥FF 62N @

1. Capital expenditure excludes M&A activities.
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Capital structure
T net debt has reduced by $29m, debt/EBITDAF down 0.3 to 3.0

NET DEBT AND NET DEBT/EBITDAF RATIO A S&P reaffirmed BBB+ credit rating post acquisitions
1,212 1,183 in January 2018

A Dividend reinvestment plan (DRP) announced at
HY18. A 23% uptake delivered $19m of new capital

A $240m of Capital Bonds maturing in FY 2049 were
issued on 16 July 2018 at a favourable coupon rate
of 4.65%. $200m of existing Capital Bonds with a
coupon rate of 6.19% were redeemed at the same
time.

A Continuation of DRP and increased Capital Bond
Issuance demonstrates commitment to maintain
BBB+ credit rating

FY14 FY15 FY16 FY17 FY18
mmm Net debt = Net debt/EBITDAF  «c---- Target debt ratio band (2.4 to 3.0)

Net debt to EBITDAF metric improving, S ) ) ) ) ,
1. {GFYRFNR YR t22NRa YIFI1S | ydzYoSNI 2F | Re2dzauy
the purpose of calculating credit metrics. The most significant of these is the 50%
equity treatment attributed to the Capital Bonds.

average debt tenor at 11.4 years
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Delivery of priority strategic actions
T significant progress made towards strategic goglmore work to do in FY19

FY18

Deliver operational
excellence and value
optimisation

Increase value share of
residential category

Targeted growth in

business category

Grow LPG category

Build energy services

1. Trials continue with further activity dependant on reaching inflexion point for investment

Results Presentation

FY18 Actions Status

A Simplifyoperating modek, billing system amalgamation/ backfice Ongoing
A Grow self and assisted service through digitisation Ongoing
A Pursuingnitiativesto increase earnings in wholesale Complete
A Brand launcrand loyalty retention initiatives Complete
A Retail sales team established for Residential Complete
A Improved customer experience link with loyalty Ongoing
A Additionalfield sales teams targeting dual fuel Complete
A New industry specific products developed Complete
A Targeted pricéncreases Complete
A Commercialised first new value propositions Ongoing
A Integration of LPG distribution business and accelerated contract exit Complete
A Weigh scales prototype certified, customer tested and in market Complete
A Targeted growth in commercial markets Ongoing
A Increased service etreation via Local Energy Project Complete
A Development of digital energy use services e.g. Energy 1Q Ongoing
A Continued growth in emerging markets e.g. solar, storage & EVs Ongoing

22




Strategy: We are Performing while Transforming
T an update to be provided 0 DSy S a A a QhNowedtfer2018, NOHamil®dN T
hdzNJ +L{Lhb A& (42 NBAYIFIIAYS SySNBHE

hdzNJ t ! wt h{9 Aa G2 Lilzi O2yG4NRt Ay 2dzNJ Odza il 2 YSNH

Our STRATEGY is to use our integration to fuel innovation

Generation, fuels% wholesale Customer & energy management

A Our integrated fuel position minimises costs for us and our customers. A We offer a full three fuel (electricity, gas and LPG) solution for our customers.
A Our generation mix gives us flexibilityrimaximise valuén the energy markets. A We aim to differentiate our products with seamless serviggful insights and digital tools.
A We are leading the way to transition the NZ energy sestmcessfully to a more A Our ambition is to change how consumers engage with their energy.

renewable future.

al s R 72 By

Grow our earnings and deliver Be #1 or #2 in every Energise our people and Keep our people Maximise the value of our
top quartile shareholder returns product market improve engagement healthy and safe assets, products and businesses

TRANSFORMINGmovation for longterm value creation and success

Increase # of customers using
energy management tools and
increase digital interactions

.S bSs %wSItlFyRQ& Movetowarda Employees are engaged advocates Embrace diversity
most loved brand lower carbon future for our brands and products of thought
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Outlook and guidance
T guidance for FY19 EBITDAB350 to $370 million

AFY19 EBITDAF guidance raisg350to $370million subject to hydrologicalonditions,any material events,
one-off expenses or other unforeseeable circumstances. Key assumptions include:
A $10 million negative impact from Huntly Unit 5 mifi inspection
A Return to normal hydrology
A Increase in emissions costs through higher carbon prices (average of $6/tCO2 achieved FY18) and chadnge to ETS
A Growth inCustomer segment

AFY19 capital expenditure guidance of up to $85 million. Key assumptions include:
A $11 million for Huntly Unit 5 mitife inspection excluding plant parts included in Léagn Maintenance Agreement
A Replacement of turbine runners at Tekapo, Unit 1 Rankine cold survey
A Ongoing investment for LPG business expansion

A $10 million Kupe BAU investment plus development studiesfet compressor and subsurface studies for wéflthe
Kupe JV commits to proceeding with the inlet compressor project further capital of up to $30 million is expected over the
period FY20 to FY21

AFY20 EBITDAF to be impacted by planned Kw3® 2y outage and increased emissions costs
AFY21 target remains to deliver $400+ million EBITDAF

1. Reflects change to the Emissions Trading Scheme to move tofamoee unit obligation from 1 January 2019

2. FY19 development studies incorporates (Front End Engineering Design) FEED to the value of $3 to $4 million. Kupe cepSxagiiday' 1 S& | NB DSy Saia 9ySNHe&Qa | aas;
proposal. No development study (incorporating FEED) has been completed for the inlet compressor project and the joinhagntfragreed a settled estimate of the timing or cost. No
capital estimate beyond FY19 is provided for additional wells as part of phase two expansion.

FY18 RESULT PRESENTATION 24







